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Timeline

1. DAY

13.00: Hotel check in

14.30: Lunch at Hostinec Depo
16.00: walk to Kfizova mountain
19.00-20.00: dinner at hotel

3. DAY

8.00 — 9.30 breakfast

9.50 — 11.00 visit monastery museum
11.30- 12.00 leaving hotel

12.15 - 13.00 taking bus home
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2. DAY

8.00-9.30: breakfast

9.30-11.00: walk around the city

12.00- 13.30 lunch

13.30 — 16.00 visit 10. universary Festival vine CK
16.00 — 17.00 visit castle Czech Krumlov

17.20 — 18.20 visit Chutch of saint Vit

19.00 — 22.00 Dinner in Hotel




Helping people

Giving them the best stay.

Show them the beauty of
Cesky Krumlov
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Name recognition  Attracting tourists
Being known around the Making ourselves known with
world other agencies and make

new partnerships.

e

i

1 ' j
o



/\Y/'\

()

=4
?

(=

- -

- - em om

- -

F

@

SWOT Analysis

S(trenghts)

« Many viewpoints
* Very safe
* Many activities

W(eaknesses)

* Not for long visit
 River overcrowded
« Too commercialised
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O(pportunities)

Different activities
Loads of jobs

Good for families (lots
of parks)

T(hreats)

Tourists visit larger cities
Weak protection historical
monuments R
Oovercrowded sights

i
)
& f
; ' j f
'

Qe

’.
))



Pr outreach (Q}

PRestige Key Messages

Mobile i

Partner with influencers

Giveaways

_ PR packages for
Cinema influencers

Paid ads through Trivago

Newsletter ‘ &jm

Post customer reviews Contests
Win discounts
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http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

